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POSITION Intern-teacher

MOBILE +998919920181
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COMPANY

ADDRESS 1, St.Gurlen, Urgench

e Bachelor’s degree (2018-2022), Urganch State University
e Master’s degree (2023-2025), National University of Uzbekistan

EXPERIENCE

e 2023-2024: French language trainee teacher, Uzbekistan State University of World
Languages

e 2024-2025: French language trainee teacher, Tashkent State University of Oriental
Studies

e Since 2025: French language trainee teacher, Urganch State Pedagogical Institute,
Khorezm Region, Urganch City

SPECIALITY

e Linguistics (the Frenche language)

TEACHING SUBJECTS

e Second foreign language (French)

RESEARCH WORK

The Role of Linguistic Tools in the Formation of Advertising Texts: The Example of the French
Language

PUBLICATIONS

1. 1. Therelationship between advertising texts and oral communication models
2. The interconnection between the concepts of “text” and “speech” in advertising
3. The importance of prosodic tools in advertising communication
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